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1.�Overview
1.1�Background�&�Objectives�

Earth� Day� is� an� annual� event� on� April� 22� to� demonstrate� support� for� environmental
protection.� In� this� regard,� the� AFoCO� Secretariat� took� part� in� promoting� and
commemorating� Earth� Day� by� having� a� campaign� on� Instagram,� in� collaboration� with
Soofe'e�of�SK�Forest.�

The� objectives� of� the� activity� were� to� contribute� to� raising� awareness� about� the
importance�of�the�environment�and�sustainable�forests�among�the�public�across�the�world.�

1.2�Campaign�Overview

Tree�planting/home�gardening
Ploggingin�green�spaces�(picking�up�trash�while�walking,�jogging,�or�hiking)
Using�a�tumbler�

$10�Digital�Gift�Card�sent�to�international�participants
Cosmetics�sent�to�100�Korean�awardees
Cosmetics�sent�to�30�awardees�from�[Giant�Peng�TV�event]
Starbucks�Gift�Card�gifted�to�100�awardees�from�[Sharing�event]

Advertisement�poster�(English/Korean)�
Instagram�Post�-�Campaign�main,�sub,�and�side�event
Instagram�Post��Side�event�in�collaboration�with�Giant�Peng�TV�
Instagram�Post��3�Announcements�of�the�Awardees
Press�Releases�

The�awareness-raising�was�built�through�a�Social�Media�Campaign�open�to�all,�which�ran
for�a�month�in�an�SNS�Challenge�format�with�a�theme�of�caring�for�Earth�in�daily�life.

Title:�REForest�(Rescue�Earth’s�Forests)

Duration:�21�March�(International�Day�of�Forests)�~�22�April�(Earth�Day)

Challenge�Missions:�Upload� a� photo/video� taken�while� performing� one� of� the� following
missions�on�their�Instagram�account�with�the�hashtags�#REForest�and�#AFoCO�and�words
of�determination�for�protecting�the�Earth's�environment.

Rewards:�
Awardees�randomly�selected�were�announced�on�27�April�(AFoCO�Day),�and�rewards�were
delivered� in� the� following�week.� In� addition,� as�many�mangrove� trees� as� the� number� of
challenge�participants�will�be�planted�in�Vietnam.�

Promotional�Materials:�
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2.�Participation�Statistics
�March�17,�2022��April�27,�2022

�

2.1�AFoCO�Korea�Account�(@afoco_kr)
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2.�Participation�Statistics
�March�17,�2022��April�27,�2022

�
2.2�REForest2022�&�Side�Events

b.�Sharing�Event

Total�Likes������������3044�likes

Total�Comments����1486�Comments

c.�Event�with�Giant�Peng�
����TV�Subscribers

Total�Posts������������327�Posts�

a.�REForest2022�Campaign

Total�engagement:�1569�Posts�

지구생각2022���������1490�Posts��

REForest2022������������79�Posts

The�total�number�of�posts�is�counted�
based�on�three�conditions.
�1)�uploaded�the�mission�photo
�2)�Tagged�#수페�#afoco�#지구생각2022
�3)�Followed�@afocosec�or�@afoco_kr

Total�3�posts�to�promote�sharing�event
was�uploaded.�In�order�to�join�the
sharing�event,�participants�had�to�leave
a�comment�tagging�3�of�their�friends.�

In�order�to�join�the�event�with�Giant
Peng�TV�Subscribers,�participants�were
required�to�join�the�main�campaign�and
leave�a�comment�on�the�Giant�Peng�TV
Youtube�channel.�
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2.�Participation�Statistics
�March�17,�2022��April�27,�2022

�

2.3�Influencer�Analysis�
���������March�22�-�April,�2022

DiscoveryFollowersID Exposure Engagement

Likes Comm
ents

ExposureDiscov
ery
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3.�AFoCO�Korea�Instagram�Post�Summary
�
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3.�AFoCO�Korea�Instagram�Post�Summary
�
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4.�REForest�2022�
����Participant's�Post�Summary
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